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THANKS TO OUR 2018 SPONSORS



SATURDAY, APRIL 14

DESIGN-A-THON NASHVILLE 2018

#DATN18: 9 a.m. - 9 p.m.

Design-A-Thon Nashville is a pop-up creative agency 
staffed with volunteers from the Middle Tennessee region 
to focus everyone’s attention on a single non-profit. 
Our 2018 event benefits Our Kids, an organization that 
provides medical evaluations and crisis counseling for 
survivors of child sexual abuse. Our Kids also provides 
education, conducts research and increases community 
awareness around the issue.

Location:

Advent
2316 Cruzen Street, Nashville, TN 37211

UX UI

nossi.edu/uxuigo-sally-go.com



MONDAY, APRIL 16

NASHVILLE VIRTUAL REALITY DAY

NASHVILLE VR DAY EVENT: 6 p.m. - 8 p.m.

Learn from a panel of VR/360 video professionals about common practices and how to get started in VR. Each presenter will give 
a brief talk on their background and experience in the VR space, including time for specific topic discussion during Q&A. We’ll 
also have time to meet and connect with other VR enthusiasts and professionals.

Panelists include: 

• Josh Resnik - Experience Designer at BlackBox Realities
• Jesse Keogh - Lead Developer at Giant Scam Industries
• Don Harvey - Founder of Harvin AR
• Corey Johns - Director of Business Development for Interactive & Creative Technology at TN Entertainment Commission

Location: 

BlackBox Realities
915 Twin Elms Court, Nashville, TN 37210

Special Thanks to our Spotlight Sponsor



TUESDAY, APRIL 17

PROCLAMATION DAY

NASHVILLE METRO COUNCIL MEETING: 6:30 p.m. 

Join us at the Metro Courthouse as the Nashville Metro Council officially proclaims it Nashville Content Week. The meeting begins 
at 6:30 p.m. and we’re at the beginning of the agenda.

Location: 

David Scobey Council Chambers
2nd Floor, Metro Courthouse
1 Public Square, Nashville, TN 37201

CRAFT CONTENT HAPPY HOUR: 6:30 p.m. 

Following the proclamation, we’ll be ready to celebrate! Join us for a beverage (and free appetizers while they last!) at Bar Louie 
in The Gulch where we’ll network and catch up ... and talk about all of the exciting things happening during Nashville Content 
Week as we prepare for the Craft Content Nashville unconference on Saturday, April 21! 

Location: 

Bar Louie
314 11th Ave S, Nashville, TN 37203

Special Thanks to our Spotlight Sponsor



WEDNESDAY, APRIL 18

NASHVILLE UX DAY

NASHVILLE UX DAY EVENT: 6 p.m. - 8 p.m.

How to Win Friends and Influence Products: Getting Organizational Buy-in for Research

The theme of Content Week 2018 is “voice,” and in UX there’s no voice more important than our user’s. But how do you elevate 
those voices in a meaningful and sustainable way, so they’re incorporated not only into design work, but throughout your organi-
zation? In smaller or less UX-mature organizations, building a research practice can be like fighting an uphill battle.

Join us as we discuss ways to bring colleagues on board with user research, and ensure that your user’s voice is heard loud and 
clear throughout your organization.

About the Presenter: 

Scott Tsuchiyama is the Director of Product Design at GoNoodle, where he helps the team design and build products that get 
kids moving in order to be their strongest, bravest, silliest, smartest, bestest selves.

Location: 

Tech Hill Commons
500 Interstate Blvd S, Nashville, TN 37210

Special Thanks to our Spotlight Sponsors



THURSDAY, APRIL 19

NASHVILLE SEO DAY

LUNCH AND LEARN: 11:30 a.m. - 1 p.m.

Got questions about SEO, Google AdWords, Analytics, Social Media or Digital Marketing in general? Join us for a free lunch 
workshop! We’ll have several experts setup at stations where you’ll be able to get the answers that you need. 1-on-1 expert level 
consulting... for free as part of #SEODay! 

On the main stage, we’ll be taking questions from the audience and we’ll also be doing SEO reviews of websites. Come get 
answers to your questions and see the real world application of best practices SEO. Lunch will be provided for free.

Location: 

2 the Top Web Design 
Center 615
615 Main Street #112, Nashville, TN 37206

NASHVILLE SEO EVENING EVENT: 6 p.m. - 9 p.m.

Everything You Need to Know About SEO

Let me cut through all the noise about SEO for you. When I started doing SEO in 1997, it was pretty easy. Just stick the Right 
Words (your keywords) in the Right Places on your page (title, url, H1, body...) and get a couple of backlinks with keyword rich 
anchor text. That winning formula served me well for the 1st few years that I specialized in SEO. Unfortunately, there’s still alot 
of people who are using 1997 SEO tactics in 2018. It’s just not that simple anymore.

I’m sharing the secret SEO formula that has taken me over 20 years of SEO specialization to perfect. You’ll learn what Google 
really wants in a high ranking website. Google is more sophisticated than ever but you’ll learn what you need to do in a beginner 
friendly session. You’ll even get a copy of our confidential SEO checklist for Free as part of #SEODay! Food & drink will be provid-
ed by 2 the Top Web Design & Marketing.

Location: 

Emma Bistro
9 Lea Avenue, Nashville, TN 37210



FRIDAY, APRIL 20

NASHVILLE PODCAST DAY

PODFECTA: 8:30 a.m. - 5:30 p.m.  

Everybody is talking about podcasting, but when it comes to most podcasts, nobody is listening...

If nobody is listening to your podcast, we can help change that. The primary purpose of Podfecta is to help podcasters of all 
types (hosts, engineers, editors, etc) reach bigger audiences and create more impact with their podcasts.

Location: 

Center for Nonprofit Management
37 Peabody Street, Nashville, TN 37210

NOTE: This event is sold out. 

NASHVILLE PODCAST EVENING EVENT: 6 p.m. - 8 p.m.

Learn from an interactive panel of Nashville podcasters who will share how to use this medium to grow your business, influ-
ence, and impact. We’ll be throwing a podcast party of sorts, and you’re invited! We’ll be providing delicious food from Chago’s 
Cantina. 

This evening event will provide digital content creators fresh insight into this increasingly valuable medium. Whether you are 
podcasting to drive a majority of your business, generate authority and influence in your niche, or simply because you love telling 
stories and sharing your passions — our community is ready to share. 

Location: 

Nashville Entrepreneur Center
41 Peabody Street, Nashville, TN 37210

Special Thanks to our Spotlight Sponsor





SATURDAY, APRIL 21

Welcome to Craft Content Nashville 2018!
This year, we’re exploring the theme of voice. And 
so far, it’s proven appropriate, as current events 
in politics, sports, the arts, and pop culture can 
often be boiled down to a person’s or a people’s 
voice being heard. After all, the grand experiment 
that is the United States of America is founded 
on the idea that all voices can be and must be 
heard.

Voice, after all, represents point of view. It rep-
resents individuality. A voice can be a shrill shout 
or a low croak. It can be Whitney Houston hitting 
that high note just before kickoff at Super Bowl 
XXV or it can be the unhinged shouts of a thou-
sand metal bands.

We like this theme because it makes up what 
we’re all about: content creation and content dis-
semination. What often holds people back from 
creating content they feel they were born to create is the struggle to find a voice. Think of the blogger who 
can’t find the words. The videographer who forgot to turn on the microphones. The podcaster who has a 
million things to say but worries that his or her voice “sounds funny.”

But what makes our unconference great, and important, and fun, and necessary, is that these and other 
voices have the chance to come together, to offer support to one another. To listen and respond. What is 
content, then, if not voice?

We encourage you to make yourself at home today. Reconnect with old friends. Meet someone new. Chal-
lenge yourself ... and set aside some time for reflection. This is our event. Let’s lift our voices together to 
create an amazing day.

- The CCN18 Crew



Nossi College of Art



Time Design 1 Design 2 Drawing 2 Studio B Studio D Lecture 1
9:00 a.m. Announcements & Keynote (Gallery): Your Voice. Find It. Give It. Launch It. Alaina Shearer 

10:00 a.m. Todd Meador 
Daily Routine  
Discovery  
Workshop: Share 
Your Voice & Ideas

Hannah Moyer
The Creative  
Industry’s Identity 
Crisis

Dave Jackson
An Authentic Voice 
Breeds Intimacy

Jennifer Way
Voice Your Value

Brittney Oliver, 
Ashlee Ammons, 
Brit Fitzpatrick 
The Pitch: Gain 
Authority 

Kathryn Lang
Repurpose Your 
Words

10:40 a.m. Jamie Dunham 
Giving Women 
a Voice in Your 
Marketing

Georgia Cross 
Ignite Your Passion

Aaron Yusef 
Johnson 
Perspectives from 
Black Panther

Sally Hendrick 
Digitize Your  
Clients with 
Facebook  
People-to-People 
Targeting

Jeff Sanders 
The Green Pen 
Strategy to Find 
Your Voice and  
Amplify Your 
Success

Megha Bradley 
Your Message On 
Purpose

11:20 a.m. Anna Talerico 
How Real Should 
Your Voice Be?

Adrienne Graves 
Be the Voice of Your 
Own Story

Adam Lofbomm, 
Chandler Kellogg 
Taming the Audio 
Tiger

Pamela Wilson 
8 Incredibly Sumple 
Ways to Get More 
People to Read Your 
Content

Melody Jennings 
Bowers, Shannon 
Ware 
How to Use Data to 
Find Your  
Company’s Voice

Angela Mitchell 
Hill 
Cultivate Your 
Mindset to  
Establish Your 
Voice

11:50 a.m. Lunch & Special Presentations (12:00-12:35): Bulletin, from Google (Studio B) and Design-a-thon Nashville (Design 1) 

12:45 p.m. Mandy Arola 
People Like Us: 
Creating Tension to 
Make Change

Maat van Uitert 
Growing a Niche 
Blog From Zero to 
$20K a Month in 5 
Easy Steps

Sarah Patton 
Embrace Your 
Uniqueness

Dave Delaney 
Improve with 
Improv

Trevor Gormley, 
Julia Brock, Blake 
Hodges 
How to Make AI and 
Marketing Work

John MaGuirk 
Give Your  
Podcast the Voice 
of Authority

1:25 p.m. Andy Tyer 
How to Talk About 
Products That 
Nobody Wants to 
Talk About

Brandon Windsor 
Creating Video 
Content in 2018

Dorothea  
Bozicolona-Volpe 
Establishing Your 
Voice Through 
Building Your 
Personal Brand

Vannesia Darby 
You Don’t Need 
More Followers, You 
Need To Be Nicer

Allison Avalon 
Raise Your Words

Paul McAdoo 
The Voice of Old 
Media: Legal 
Lessons from Old 
Media for New

2:05 p.m. Leslie E. Thompson 
Brand Stories 
to Make Clients 
Cry: Writing With 
Emotion

Carrie Jeffries 
Permission 
Granted: Go from 
Stressed ... to  
Focused & On Fire

Sherry  
Smothermon-Short 
Collective Voices: 
The Value of a 
Mastermind Group

Meribah Knight 
with David Hooper 
The Promise

Mitch Canter 
Gamification: Level 
Up Your Marketing 
Engagement

Renee Bobb 
Expand Your 
Personal Brand: 
Publish a Book

2:45 p.m. Raeshal Solomon 
From Blogger to 
Podcaster: What I 
Learned in a Year

Anna-Vija McClain 
Cultivating Culture: 
How to Build a 
Happy Business

Luke Benfield 
The Power of the 
Learner’s Voice

Stephanie Dean, 
Allie Sultan 
Feminist  
Implications in 
VR/360

Amber Hurdle 
The Secret to  
Building Your 
Brand

Jeff Turner 
Why No is the Most 
Important Word You 
Can Use

3:25 p.m. Maria Brannon 
Creative Tools and 
Tips to Calm the 
Noise of the World

Steve Lomas 
Nurturing  
Nashville’s Growing 
Freelance Economy

Jen Hardy 
If I Can Do It, You 
Can Too!

Keith Cawley 
Influencer  
Marketing

Hilary Barnett 
Developing Your 
Personal and Brand 
Voice as a Female 
Entrepreneur

Shana Berkeley 
All Content is  
Visual: Dress the 
Part

4:05 p.m. Sarah Williams 
Emotional  
Mainframe

Karsten Ferguson 
Story + Value 
= Engagement 
(Minus the Ring)

Justin Boggs 
9 Messages You 
Need to Know 
Before Publishing

Erik Fisher, Jeff 
Sieh
Honing Your Live 
Video Voice

Jeremy Rivera 
How to Map Potential 
Revenue from  
Organic Keywords

Marsha Lovelace 
Mindful Listening

4:45 p.m. Wrap-Up (Studio B): Hang Up and Listen Carla Swank Fox 

5:00 p.m. AFTER PARTY (Studio A) 



9:00 AM
Keynote Presentation

GALLERY
Your Voice. Find It. Give It. Launch It.
Alaina Shearer
#CCN18Keynote

Your story is there. We all have one. But how can your story start a movement, build a tribe and bring about the 
positive change you wish to see in the world? Alaina Shearer tells the story of her journey as a content marketer 
and change agent guiding her audience through the moments leading up to the creation of Women in Digital, now 
a nationwide organization boasting over 1,000 members and on the cusp of international expansion.

10:00 AM

DESIGN ROOM 1
Daily Routine Discovery Workshop: Share Your Voice & Ideas
Todd Meador
#CCN18DailyRoutine

Daily Routines can assist us in becoming more centered, healthy, and 
creative. They can be used as a tool to help us achieve our goals. They 
can be used to help us stop habits or create new ones. They can be very 
important and effective at helping us focus, gain clarity and take action 
in a positive direction.

Join us for a fun and interactive experience where audience participation 
is encouraged throughout.

We want to hear your voice and ideas. What are you currently doing as far 
as a daily routine? What is working for you? What recommendations do 
you have for the group? I will guide the conversation, but this workshop is 
designed for us to all learn from each other.

During the session I will share ideas, techniques and psychology I learned 
as a Peak Performance Strategist and trainer for Tony Robbins, Brian 
Tracy and other thought leaders. Whether or not you currently have a daily 
routine or have never used one before, this workshop will give you ideas 
and tools to create one from scratch or fine-tune your existing one.

DESIGN ROOM 2
The Creative Industry’s Identity Crisis
Hannah Moyer
#CCN18Identity

Are you holding your identity as a creator too tightly? Creatives especially 
can become too invested in their labels and forget that their worth isn’t 
in the day or month’s events. Sure, it’s great that a client loved your work, 
but we tend to be a little sensitive when they don’t.

Every part of ourselves can easily become so intertwined with who we are 
that our success or failure in each dictates how we feel. It’s far too easy 

to forget that you have worth without our identity as a writer, videogra-
pher, designer, or strategist. Remember that phrase in the early 2000s 
about “labels are for soup, not people”? We can also label ourselves too 
much. (Let alone other people.)

Our voices as creatives give us the opportunity to share our mindset and 
our skills, but we need to remember that it’s not everything. You’re worth 
more than the blog post you put out yesterday, the photo you posted on 
Instagram this morning, and the contracts you landed this month. You 
have worth that goes far beyond any of that.

You’ll hear from a Type A, (almost) recovering perfectionist and writer who 
wants creatives to realize what it truly means to thrive in your creativity. 
(Me, it’s me.)

We’ll dive into realizing how and why our worth isn’t in what we create, 
as well as concrete ways to break the cycle. Let’s make Nashville a city of 
creatives who know their worth as a person first and as a skilled member 
of their field second.

mpf.com



DRAWING ROOM 2
An Authentic Voice Breeds Intimacy
Dave Jackson
#CCN18Authentic

Not everyone is going to like you. Some people will LOVE you. Some people 
will think you’re OK. If you are producing quality content, don’t change 
your style or message to quiet the single loudest creator.

STUDIO B
Voice Your Value
Jennifer Way
#CCN18Value

In order to be recognized for your contributions, you must clearly artic-
ulate your value. Nothing is more depressing than working hard on a 
project that no one seems to appreciate. But the truth is no one can value 
your work more than you do. How well do you communicate your value? 
The signal starts with you.

We’re going to break down the myth that the success of your project 
depends solely on a quality work product. This isn’t about working harder. 
It’s about educating others about the value you produce. You’ll learn 
specific ways to speak about your work achievements that communicates 
confidence, but not arrogance.

Stop telling people you’re busy. Stop talking about what’s on your to-do 
list and start sharing the value that only you can bring. We’ll focus on 
easy, small tricks and tips you can use right away. Learn to influence key 
stakeholders and earn a seat at the table. Win more respect and visibility 
from your leadership and influence the way others recognize and reward 
your work. Voice your value to drive the ROI you deserve.

10:00 AM (continued)

STUDIO D
The Pitch: Gain Authority in Your Industry
Brittney Oliver with Ashlee Ammons, Brit Fitzpatrick
#CCN18xL2L
 
In 2011, I went on over 100 interviews in pursuit of a career in public 
relations. I was embarrassed that I struggled to gain entry into Corporate 
America after graduating college. Therefore, I hid my struggles, didn’t ask 
for help, internalized the rejection and tried to pretend to be something 
that I’m not.

I got in my own way and it wasn’t until I started to meet people that I 
admire who were candid about their journey that put things into perspec-
tive. It helped me stop being embarrassed and to turn that journey into 
lemonade. I decided to share my story by writing about what it was like to 
interview and get rejected that many times. I wrote about that period of 
my life for Levo and Fast Company.

It resonated with so many people and for the first time I found my voice. 
By using my voice, I created a platform Lemons 2 Lemonade to help other 
millennials turn life’s lemons into lemonade. I learned two important 
things through sharing my experience: 1) You aren’t alone and by sharing 
your truth you can be impactful and inspirational. 2) I discovered what I 
really wanted to do in life and my story helped shape my career.

LECTURE ROOM 1
Repurpose Your Words
Kathryn Lang
#CCN18RePurpose

You have something to say – find your unique voice for your words and 
then develop creative and powerful ways to put your words to work:

• Simple ideas for finding your voice
• Quick Tips for getting the words down
• Turn scripts/blogs into ebooks
• Turn ebooks into print books
• Turn blogs into to memes
• Turn podcasts into blog posts

Be creative in adjusting your words to work within a niche and you will 
find that your words work for you instead of you having to work so hard for 
your words.

womenin.digital



10:40 AM

DESIGN ROOM 1
Giving Women a Voice in Your Marketing
Jamie Dunham
#CCN18Women

Women make 85% of consumer purchases but feel that 90% of mar-
keters don’t understand them. Give women a voice in your content by 
responding to their wants and needs. True engagement begins with 
understanding your audience and then building a responsible marketing 
program that truly reaches women. We will cover off on how to build more 
women-centric messaging.

DESIGN ROOM 2
Ignite Your Passion
Georgia Cross
#CCN18Ignite

Voice, vulnerability, and bravery — They are all connected.

My #CCN18 session is all about encouraging Nashville’s community to 
identify and ignite their passion. I will share what has inspired me along 
my journey, and the things that I have found to be helpful in pursuing my 
passions.

Step 1:  Silence & Meditation. Drown out the noise, so that your inner 
voice can speak.
Step 2: Thinking. What do you want to feel? (Not what do you want to do- 
there is a difference!)
Step 3: Planning. What will get you there? (Baby step and long strides)
Step 4: Bravery. Shutting out the noise of fear and negativity. The oppo-
site of fear is faith.
Step 5: Namaste. Share your voice with the world, and help others share 
their voice. 

This will be an interactive session, as I will ask for audience participation 
in practicing meditation for 45 seconds. I will ask audience members to 
workshop what they want to feel and offer solutions to small steps they 
can take today to make it happen. Audience participation is what will 
make this session unique and inspirational to anyone who attends. 

DRAWING ROOM 2
Perspectives from Black Panther: A Compendium of Voices from 
Wakanda
Aaron Yusef Johnson
#CCN18BlackPanther

As we live in a world increasing in terms of economic globalization, the 
speed of technology, and diversity, what lessons can we in the West learn 
from the rest? In the middle of a policing crisis, issues of injustice, and 
extreme poverty, a movie can help set the stage for new levels of dialogue 
and insight.

Come and discover new wisdom, quotes, African proverbs, fables, and 
hidden jewels lodged in the form of characters, art, quotes, portraits, 

tech, and scenes from the Marvel movie “Black Panther.” (Spoiler Alert!)

STUDIO B
Digitize Your Clients with Facebook People-to-People Targeting
Sally Hendrick
#CCN18Digitize

It is easier and less costly to get in front of your ideal clients today than 
ever before in history because of social media. Sixty-three percent (63%) 
of companies say that generating traffic and leads is their top marketing 
challenge. Seventy-four percent (74%) say that they use Facebook for 
professional purposes.

The number one reason that businesses use social media is to get leads. 
With over 1,500 data points on every American user, and over 500 data 
points on every global user, Facebook is the only platform that can deliver 
true people-to-people targeting. You just need to understand how to 
digitize your clients first.

STUDIO D
The Green Pen Strategy to Find Your Voice and Amplify Your Success
Jeff Sanders
#CCN18GreenPen
 
I will discuss a content strategy that focuses on identifying strengths in 
your work in order to hone and amplify your voice as a content creator. 
This strategy applies to everyone creating content who wants to spend 
more time doing what they were born to do while minimizing or eliminat-
ing everything else.

LECTURE ROOM 1
Your Message On Purpose
Megha Bradley
#CCN18YourPurpose
 
You have it. You know it better than anything else. But are you using it 
fully and to your marketing advantage? Your life purpose and unique 
personal story give you one of the most powerful tools to authentic en-
gagement for the people who need you most. No one can be you because 
no one has your story.

In this session, we will explore a simple formula to weaving your life story 
and life purpose into the content you deliver and moving people where it 
matters most … not in their heads, but in their hearts. Discover how to 
use transparency with minus the “too many details” drama, that creates 
raving fans and advocates for the brand of you.

By the use of this strategy you can repeatedly overcome writers block, 
“I have nothing to say” syndrome and dreadfully average social media 
content.



DESIGN ROOM 1
How Real Should Your Voice Be?
Anna Talerico
#CCN18ChooseYourVoice

If you are attracting a client base through your personal brand, you 
have probably wondered how “real” and transparent you can be in 
your content. Can your voice be both totally authentic and completely 
professional? Maybe. The balance is unique for each personal brand, and 
content creators can be deliberate in their choice between how much of 
themselves will shine through and how “professional” their voice will be.

In this session I will lead attendees through a series of real-world exam-
ples, and questions to help them consider what the right balance is for 
their personal brand.

DESIGN ROOM 2
Be the Voice of Your Own Story
Adrienne Graves
#CCN18BeTheVoice

Girls, ladies, sisters … it’s time. We can’t change how we’ve competed 
and compared in the past, but it’s up to us to change how we roll from 
here.

You see another girl who is good at something … celebrate her. You see 
someone with similar strengths … join her. You know that girl is better 
at something than you are … learn from her. There’s a new girl at school, 
work, in the neighborhood … welcome her. You see a girl down … lift her.

As individual women, we are more than enough. As a body, collective, a 
sisterhood of solidarity, we are not only breathtaking, but quite literally 
an unstoppable force for good in the Earth. It’s up to us.

So, what will it be? Get stuck on how it should have been or what’s in the 
past? Or … be the voice of our truest identities as the incredible women 
we’ve been designed to be and watch amazing things unfold?

Feminism has never been about bashing men … it’s always been about 
a much bigger picture that is: ALSO & US, TOO. We hold up half the sky 
girls … what CAN’T we do?

Through fresh perspective and interactive questions, you’ll gain tools in 
this session to not only become the voice of your own story, but to gain 
empathy as you learn the stories of others.

DRAWING ROOM 2
Taming the Audio Tiger
Adam Lofbomm & Chandler Kellogg
#CCN18Audio Tiger

With increasing demand for video and podcast content these days, there’s 

more need than ever for quality audio that ensures your voice is heard 
loud and clear. As a pro voiceover actor for the last eleven years, I’ve had 
to record in all sorts of strange places to keep my clients happy when I’m 
out on the road.

In this session, I’ll be doing a live demonstration of a guerrilla voiceover 
narration recording session. Along the way, I’ll be highlighting best 
practices of makeshift acoustical treatment, roadworthy mic selection, 
vocal performance technique, optimal audio level setting, and expedient 
editing workflow.

STUDIO B
8 Incredibly Simple Ways to Get More People to Read Your Content
Pamela Wilson
#CCN18MoreReaders

You’ve slaved over your content, carefully crafting each phrase. You 
finally hit “publish,” and what happens? Nobody reads it. No comments, 
no tweets, no sharing on Facebook. The solution may be a lot easier than 
you expect! Discover how to attract and hold attention when you write 
less and spend a few extra minutes styling your text and adding images 
so your content looks inviting and easy to read.

STUDIO D
How to Use Data to Find Your Company’s Voice (Sooner Than Later)
Melody Jennings Bowers & Shannon Ware
#CCN18Data
 
Data has become an unavoidable part of doing business online. There are 
plenty of gurus, experts, and data geeks out there who are talking about 
what you need to be doing with your data to help your business grow.

But what if you don’t HAVE any data yet? Or maybe you have some data, 
but don’t have a clue about what to do with it?

If you have ever felt technically challenged (or overwhelmed) when people 
start talking about all that data can do for you, then this session is for 
you!

In order for online marketing to be successful, you must first be able to 
identify AND communicate with your customers. Learn how to establish 
a simple baseline to help you measure what works and what doesn’t 
while you test your assumptions. Like Peter Drucker once wisely said, “If 
you can’t measure it, you can’t improve it.” Once you feel confident that 
your company’s voice resonates with your customers and aligns with your 
brand’s vibe then you can confidently invest in more serious branding and 
marketing endeavors.

11:20 AM



12:00 PM
Special Lunch Presentations

STUDIO B
Bulletin, From Google

Grab your lunch and meet us in Studio B for a special presentation from 
the team behind Bulletin, from Google!

Bulletin is a new creator tool that enables you to publish stories directly 
to the public web - without having to maintain a blog or website. Unlike 
a social network, your content isn’t restricted to any specific domain and 
you don’t have to build a following. To reach people you know, simply 
share the link to your Bulletin story with your existing followers on any 
platform, via email, or text. Bulletin will help you reach the people you 
don’t know (but who care about your content) by ensuring each story is 
indexed by search engines.

Bulletin is currently available in the Nashville area and you can request 
early access with our invitation code: CRAFTCONTENT. Bring your ques-
tions and feedback to the Bulletin team directly! 

11:20 AM (continued)

LECTURE ROOM 1
Cultivate Your Mindset to Establish Your Voice
Angela Mitchell Hill
#CCN18NailedIt

To cultivate is to nurture and to help grow. Farmers cultivate crops, en-
tertainers cultivate their images and leaders, authors and entrepreneurs 
must cultivate their minds.

“Cultivate Your Mindset to Establish Your Voice” provides practical sys-
tems and strategies to align mindset development and purpose renewal; 
which are both necessary to establish, support and strengthen your voice.

DESIGN ROOM 1
Design-a-thon Nashville Presentation
David Fox and the DATN crew 
Sue Fort White and the Our Kids team

Hear from David Fox, Sue Fort White and the team that worked for 12 
hours last weekend to create a social media and marketing campaign for 
Our Kids. 

blubrry.com cooksys.com



12:45 PM

DESIGN ROOM 1
People Like Us: Creating Tension To Make Change
Mandy Arola
#CCN18PeopleLikeUs

Every company, product, and interaction exists to make change happen. 
The past two decades have been filled with change. Everything from 
technology, to politics, to social awareness is changing around us. The 
tension this change creates, along with our own internal narrative, or 
voice, influences how we adapt.

In People Like Us: Creating Tension To Make Change, I’ll walk you through 
the importance of:

• Choosing the group you seek to change
• Understanding the internal narrative
• Storytelling that connects with “people like us”
• Creating tension that leads to “yes”

You will learn how marketers create tension to influence a purchase deci-
sion and how you can use these same tools to create change around you. 
No matter what your job title, you have the opportunity to use your voice 
and create change. Come find out how to get started.

DESIGN ROOM 2
Growing A Niche Blog From Zero to $20K a Month In 5 Easy Steps
Maat van Uitert
#CCN18BlogToProfit

Monetizing your blog is a snap … until you realize you’ll have to wait 10 
months before seeing a single dime from Google Adsense.

Have you ever waited patiently hoping a check for $10 lands in your 
mailbox? And then faceplant in your bed when those checks don’t even 
pay your hosting fees?

Most likely, you’ve struggled to REALLY monetize your blog like millions of 
other bloggers out there.

It’s time for a little knowledge about how to monetize your blog so it 
brings in serious money that’ll support your family. For bloggers who get 
these insider hacks, you can create an entire business that brings home 
tens of thousands of dollars every month. Discover the path to creating a 
blog to profit!

DRAWING ROOM 2
Embrace Your Uniqueness
Sarah Patton
#CCN18EmbraceUniqueness

We were all created differently. We’ve heard it thousands of times, but 
why don’t we believe it? Instead of conforming to a particular hairstyle, 

career path or music genre. Be you. Own what sets your soul on fire.

Let’s dive into 3 ways you can embrace your uniqueness to confidently 
conquer the world because there is power in diversity.

1. Address the elephant in the room – Let go of the shame. Things hap-
pened to you, you messed up, but here we are TODAY. What are you doing 
with the time you’ve been given?

2. Be authentic – There’s only one you. Stop trying to force yourself into 
liking something just because it’s on trend. Let your freak flag fly.

3. Find your tribe – When you’re living an authentic life, you’ll attract the 
right people. Not everyone is your person (and that’s okay.) Lean on your 
tribe. We get further in life by supporting others!

STUDIO B
Improve with Improv
Dave Delaney
#CCN18Improv

Improv will help you close a sale, keep your spouse happy, get a job, and 
avoid bombing on stage (usually). Expect lots of laughs and “yes and” 
moments. Improve with Improv includes three key ways you will improve 
your life and find your voice with skills from improv. Fun fact: I’m a grad-
uate of Second City in Toronto. I have performed improv comedy in the US, 
Canada, England, and even had a troupe in Ireland.

STUDIO D
How to Make AI and Marketing Work in Tandem
Trevor Gormley with Julia Brock, Blake Hodges
#CCN18AI

Does AI have a voice in marketing? What things should AI be able to do 
for me in marketing? Marketing and Artificial Intelligence … how do they 
mesh?

Begin thinking smart when it comes to marketing. Using AI to reduce 
the amount of time you spend doing the monotonous stuff allowing your 
creative side to flourish. In this session, we will discuss where the overlap 
of AI and marketing will happen, along with a panel discussion with top 
players in the industry around what tactics should be sought out in 2018.

LECTURE ROOM 1
Give Your Podcast The Voice of Authority
John MaGuirk
#CCN18Interviews

Record and produce quality interviews with your smartphone and learn 
the 10 Hacks which add muscle to your interviews.



1:25 PM

DESIGN ROOM 1
How to Talk About Products That Nobody Wants To Talk About
Andy Tyer
#CCN18BrandTalk

If people already love the product or service you offer, it’s arguably easier 
to market to them. But what can you do when the opposite is true? How 
do you talk about a brand that people tend to shy away from—even if 
they can directly benefit from it?

Discover some tried-and-true strategies to get people engaged with your 
product or service from a creative director who built a career doing it. 
You’ll learn how some of the most iconic brands – if not universally loved 
ones – got people talking. And buying.

DESIGN ROOM 2
Creating Video Content in 2018
Brandon Windsor
#CCN18Video

I believe anyone can share their voice through video these days. The bar-
riers that once existed (equipment, cost, and distribution) have all been 
torn down by the latest smartphones and technology accessible to every-
one in 2018. This session will discuss the increasing importance of video 
content for small businesses and brands using the most recent survey 
data, as well as share insight into the tools, apps, and best practices to 
create scroll-stopping video content on a modest budget.

Topics may include:

• Why you should post video content
• How to get started with video
• How to structure video content
• Tools and apps that are available to make it easier

DRAWING ROOM 2
Establishing Your Voice Through Building Your Personal Brand
Dorothéa Bozicolona-Volpe
#CCN18MyPersonalBrand

In the buzzy world of the Internet with many voices, how do you establish 
your own voice whilst creating a digital footprint that is unique to you? In 
this session you will learn how to take the brand that is YOU to the next 
level. Learn the strategies and tactics that will assist you in standing out 
from the crowd and getting your voice heard!

STUDIO B
You Don’t Need More Followers, You Need To Be Nicer
Vannesia Darby
#CCN18Nice

Some say traditional marketing tactics have been completely obliterated 
by social media. Have analytics and algorithms really replaced prod-
uct, price, placement, and promotion? Maybe so, maybe not. The real 
questions we should be asking is what are our customers, followers, or 
consumers leaving with after they encounter us? What voice have we am-
plified by touching one person? If we don’t know, where should we start?

In this session, we’re going to take a look at two basic, but effective 
marketing tactics that can open the door to you attracting, impacting 
and retaining your loyal tribe.

STUDIO D
Raise Your Words
Allison Avalon
#CCN18Rise

I believe once you’ve found your voice you have an obligation to use that 
voice to empower others. To do so you must raise your words. Raise your 
words to reflect a higher caliber of humanity. Raise them to a tone that 
pierces through judgment on self and others, and instead honors the 
story. Raise them to create a dialogue of acceptance, compassion and 
empathy.

My background is in working with adolescent gang members and helping 
them discover their worth outside of crime. I succeeded in doing this by 
raising my words to manifest change by reclaiming their voice. In this 
session, attendees will learn how to raise their words to reclaim their own 
voices and empower others to reclaim theirs in order to manifest positive 
changes in all areas of life.

LECTURE ROOM 1
The Voice of Old Media: Legal Lessons from Old Media for New
Paul McAdoo
#CCN18OldMedia

Despite the differences in old media and new media, the legal issues 
faced by both are essentially the same. During this talk, I will explore 
the basic legal issues that publishers across technologies face with a 
particular focus on defamation. In addition, the session will include a 
mock pre-publication review exercise to get the audience thinking about 
the legal issues involved in publishing their work.



STUDIO B
The Promise
Meribah Knight with David Hooper
#CCN18Promise

Meribah, the reporter and producer of The Promise podcast and reporter 
for WPLN, will share some of the work that goes into making the podcast 
one of the most talked-about audio pieces in Nashville.

STUDIO D
Gamification: Level Up Your Marketing Engagement
Mitch Canter
#CCN18Gamification

Ask anyone who’s played World of Warcraft or a similar game for a while, 
and you’ll usually hear the same thing: “I’m hooked!”

WoW has been around for nearly 12 years, and other games online garner 
similar sized – and just as fanatical – fanbases. How is it that a game 
– with “imaginary” achievements and bragging rights – can grab some-
one’s attention, keep it, and even bolster it for long periods of time?

Mitch is a gamer and digital strategist from Nashville, TN. In this 
session, he’ll go over a few of the top “massively multiplayer” games on 
the marketing today – World of WarCraft, Final Fantasy XIV, and Destiny 
– and will look under the hood to see what marketing and psychological 
methods they use to attract customers.

We’ll go over various terms and definitions, and examine how we – and 
our users – interact and react to the world – and each other – when in 
a game setting. Finally, we’ll look at real case studies and observations 
that we can distill down into actionable points that you can do now to 
turn marketing campaigns into desirable games users want to interact 
with.

LECTURE ROOM 1
Expand Your Personal Brand: Publish a Book
Renee Bobb
#CCN18Book

Everyone has a story to tell. One of the best ways to tell that story is to 
publish a book. Self-publishing has become one of the fastest growing 
segments in the publishing industry and is now more feasible because of 
technology. With a computer, desktop software and a printer, anyone can 
publish a book based on his or her expertise, inspiration or story.

This workshop is designed to give individuals practical steps on how to 
successfully publish their books. Individuals will learn how to break into 
the book publishing market, the seven steps to self-publishing suc-
cess, how to market your book to success, and how to tap into the best 
result-producing resources for self-publishing authors.

2:05 PM

DESIGN ROOM 1
Brand Stories to Make Clients Cry: Writing with Emotion
Leslie E. Thompson
#CCN18WordsWithEmotion

Crafting a single paragraph to reflect a brand can often be the most 
daunting experience for a marketing expert. Explore ways to translate 
client stammerings into beautiful works of marketing collateral.

DESIGN ROOM 2
Permission Granted: Go from Stressed, Depressed & Stuck to Focused 
& On Fire
Carrie Jeffries
#CCN18Mojo

This is not your average rah rah, “you can do it,” positive thinking pile of 
crapola. No B.S. No fluff n’ stuff … just simple, straightforward strate-
gies for moving from stressed and stuck to fired up, fiercely confident and 
oh so fabulous!

This session is geared toward strong, powerful women who deeply desire 
to shift so you can break out, play bigger and make your dreams a serious 
reality. Whether you’re stuck in a passionless job, dreaming of doing your 
own thing, or bored, burnt out, and overworked in your business, or you’re 
already successful [on the outside], but are secretly unhappy, unfulfilled 
and dying on the inside wishing, dreaming that there’s got to be more to 
life than that … this is for you.

But … how the he%# do you make the shift when you don’t even have a 
clue where to start?

Discover how to rapidly elevate your life, your career, your business to the 
next level and turn your hopes, dreams and wishes into real results … 
NOW!  You’ll learn how to get hyper-clear, breakthrough roadblocks, em-
brace the power of negative thinking and seriously get your chutzpah on.

DRAWING ROOM 2
Collective Voices: The Value of a Mastermind Group
Sherry Smothermon-Short
#CCN18Mastermind

Being a solo content creator can be a lonely business. It’s easy to assume 
that your voice is as loud as it’s going to get.

To break out of that mindset, your voice needs to become a chorus of 
voices. And a mastermind group can give you that.

I’ll share my 17 month (and counting) experience with a mastermind 
group and how that has helped my strengthen my voice to make me more 
successful. Every member of the Blogging Power Partners has achieved 
more than we thought possible. And it’s because our individual voices 
were backed by other voices.



STUDIO B
You Don’t Need Permission: Feminist Implications in VR / 360
Stephanie Dean & Allie Sultan
#CCN18VR

The VR/360 medium is taking off, but is everyone along for the ride?  If 
we assume that VR/360 storytelling will go the way of the male-dominat-
ed field of gaming and game design, are Women/POC/LGBT/PWD at risk of 
becoming co-opted, misrepresented and under-represented in yet another 
area of our media culture?

This presentation takes a look at the research behind empathy and VR, 
and the implications behind not getting involved in early efforts to define 
the medium’s potential to cross boundaries in storytelling.

STUDIO D
The Secret to Building Your Brand
Amber Hurdle
#CCN18Secret

With all of the fluff advice about building a brand whirling around the 
Internet, it is easy to get overwhelmed or to even misstep in your mar-
keting. Differentiating yourself from your competition, and building trust 
with your customers and potential customers, can be wildly frustrating 
without the right road map. In this interactive session, Amber Hurdle, 
walks you through:

• How branding fits into the bigger picture of your business
• The #1 secret to brand clarity
• Examples of large brands competing in the same industry (and what 
you can learn from them)
• How to create THE essential statement that will guide not just your 
marketing, but your business practices for years to come

Through this engaging presentation and complementary worksheet, you 
will leave this session with the vision and confidence to craft your brand 
promise — eliminating confusion, awkward elevator pitches at network-
ing events, shoddy social media posts, ambiguous website copy and 
more. Freshly equipped with this secret, you will boldly attract the right 
customers: customers you will enjoy serving and who will gladly pay for 
the product or service you offer.

LECTURE ROOM 1
Why No Is The Most Important Word You Can Use
Jeff Turner
#CCN18NoMatters

How to deal with clients, potential clients and existing clients.

2:45 PM

DESIGN ROOM 1
From Blogger to Podcaster: What I Learned in a Year
Raeshal Solomon
#CCN18BlogToPodcast

The dos and don’ts of going from blogging to podcasting. The two are 
alike but not the same. Learn some of different tools and skills you need 
for both.

DESIGN ROOM 2
Cultivating Culture: How to Build a Happy Business
Anna-Vija McClain
#CCN18Culture

In this digital world, it has never been more important to create a positive 
company culture that reaches “outside of the office.” Whether you work 
on your own, or manage a team of people, how your company appreciates 
its customers, partners, and employees can be the key to your success. 
You’ll learn:

• What truly defines company culture
• How to connect with the right people
• To set expectations and lead with integrity
• Recognition and support strategies

People who love their jobs are proven to be more successful! Set your 
company up for massive success!

DRAWING ROOM 2
The Power of the Learner’s Voice
Luke Benfield
#CCN18Mastermind

Sponsors, approvers, subject matter experts, content developers – there 
are so many voices of authority throughout the process of developing an 
online or in-person learning experience. Most of them focus on all the 
“stuff” they feel learners need to know and do. However, where are the 
voices of the learners, and how significant are they? How can we ensure 
that the learning is “sticky” – that the takeaways are more than a per-
petual click of the next button?

This session will explore how instructional designers, e-Learning devel-
opers, and other educational content developers can, and should, be an 
advocate for the voices of the learner. We will explore concepts from the 
Learning Experience Design (LXD) methodology as well as how we can 
bring the voice of the learner to life in our courses.



STUDIO B
Influencer Marketing: From Building a Personal Brand to Being a 
Brand Ambassador
Keith Cawley
#CCN18Influencer

The rise of social media is creating a new world of powerful online voices 
who actively engage with large communities of like-minded fans and 
followers. Whether they focus on fashion, food, fitness, parenting, pets or 
positive thinking, these online influencers have become valuable assets 
for brands and business looking to reach new or specific audiences. Learn 
how to position yourself or your business for successful and impactful 
influencer marketing partnerships.

STUDIO D
Developing Your Personal and Brand Voice as a Female Entrepreneur
Hilary Barnett
#CCN18FindYourVoice

Women business owners and entrepreneurs have a unique and growing 
role in today’s content marketing landscape. This session will help female 
entrepreneurs, creatives, and content professionals learn how to discover 
and develop their personal voice and their company or brand’s voice, 
while also learning how to differentiate the two and manage them in the 
online space.

LECTURE ROOM 1
All Content is Visual: Dress the Part
Shana Berkeley
#CCN18Style

Your content is visual. It doesn’t matter that you have a podcast or that 
you’re a professional gamer. In this day of Google, social media, and 
insane amounts of information at our fingertips, we see you. Without you 
saying a word, we will have an immediate impression of you.

Your clothing communicates your preferences, your personality and your 
vibe. What you look like when you step into the spotlight is important, 
even if that spotlight is as simple as a social media post. First impres-
sions matter. Period. I want to help you make the best one possible.

Are you free-spirited? Conservative? Fearless? Allow what you’re wearing 
to boldly speak to all that you are. After all, like it or not, your style gives 
insight to who you are (and by default, your business) instantly!

In this session, we will discuss:

• How to identify your “look.”
• How to ensure your look speaks to your brand and business.
• How to transition your look as your business transitions.

3:25 PM

DESIGN ROOM 1
Creative Tools and Tips to Calm the Noise of the World and Woo Your 
Voice Out
Maria Brannon
#CCN18Woo

Pulled in a million different directions on a daily basis? As content 
creators, marketers and educators, we consume so much information and 
data each day, when do we get to hear our own voice? How do we tune 
those distractions out? In this session we’ll explore some fun ways to 
calm the outside noise and tap into our own voices as an infinite source 
of inspiration and wisdom.

DESIGN ROOM 2
Nurturing Nashville’s Growing Freelance Economy
Steve Lomas
#CCN18Freelance

Let’s face it. The gig economy is here to stay! While freelance is not for 
everyone, for those who can make it work, it offers tremendous freedom 
and financial reward. For employers, it offers flexible access to part-time, 
often senior-level, expertise without the ongoing overhead associated 
with full-time employees. The key to making is work is a
thriving freelance ecosystem.

In this session, we will discuss the roles and responsibilities of both 
freelancers and those contracting freelancers in order to nurture and 
grow vibrant freelance culture in Nashville.

DRAWING ROOM 2
If I Can Do It, You Can Too!
Jen Hardy
#CCN18YouCanToo

Do you ever feel like there’s just not enough time in the day to do every-
thing you want to accomplish? Ever feel too worn out to get anything done 
& wonder how much coffee you’ll have to drink to get through the day? I 
feel your pain! As a mom of 7 with muscular dystrophy, I’ve been there, 
but I’ve found the secret that keeps me going, and I’m going to share it 
with you!

As of 2018, I’m giving a voice to moms with chronic illness with the 
first-ever podcast just for them. I’m in bed 18-22 hours a day, but I still 
host a podcast, run two websites, and homeschool 2 of my 7 children. 
(The rest are in, or graduated from college.)

I’ve overcome many obstacles, and continue to move forward, even when 
my body pushes back. I know we are capable of doing anything we put 
our minds to, and I love sharing my passion for the pursuit of a full life. 
Join me and learn the secret to keep going and make a difference.



STUDIO B
Honing Your Live Video Voice
Erik Fisher & Jeff Sieh
#CCN18LiveVideo

Live video is much more than a marketing play because it shrinks the 
distance between people by humanizing your brand and business. Live 
video can not only be a creative expression of yourself, but help build your 
business and brand.

Erik Fisher and Jeff Sieh have been doing live video for Social Media 
Examiner on a weekly basis both in front of and behind the camera for 
over 3 years.

In this session, you will learn how to:

• Get Over Your Live Video Fear and Thrive on Camera
• Create Closer Customer Connections
• Create a Loyal Community
• Live Video Platform and Tools Options

STUDIO D
How To Map Potential Revenue From Your Organic Keywords
Jeremy Rivera
#CCN18Keywords

Watching numbers shift upward in Search Console is not nearly as 
exciting as seeing numbers shift upward in your bank account. This is 
because SEO is full of metrics and analytics data that are not connected 
to the actual business revenue and goals of a website. We’ll explore how 
to view keyword research from a monetary perspective that will help shift 
and shape your SEO campaigns impact on your site’s bottom line.

LECTURE ROOM 1
Mindful Communication
Marsha Lovelace
#CCN18MindfulListening

Sometimes it’s not what you say that is impactful, but what you don’t say 
can be even more.

How many times have you had a conversation with someone and they 
were telling a story and you start talking with them or over them to get 
your point across? Maybe you felt like you might forget what you
had to say in response.

When listening we are still, quiet and attentive. Listening should be a 
time to understand and not to reply. Be aware of your thoughts and feel-
ings without acting on them. Allow them to know you heard their voice, by 
actively and mindfully choosing to listen completely until the end of the 
story. Maybe, thank you is enough.

4:05 PM

DESIGN ROOM 1
Emotional Mainframe
Sarah Williams
#CCN18EmotionalMainframe

Connection. It’s something we are all crave. No matter your audience, your 
readers want to feel heard and understood. They want to feel an emo-
tional connection to your product, cause, industry, brand, etc. What if the 
formula for creating that digital connection was as simple as incorporat-
ing Emotional Intelligence (EI) into your content strategy?

During this session we will evaluate the key components of EI: motivation, 
empathy, regulation, and awareness. We will learn how to best utilize 
these components to enhance consumer experience and engagement.

DESIGN ROOM 2
Story + Value = Engagement (Minus the Ring)
Karsten Ferguson
#CCN18RingOnIt

How did a person with no film or marketing experience get a huge client/
mentor and start working with a marketing firm? The answer is I told 
stories that were 93% true and read books that challenged my way of 
thought as well as provided value up front to most that would listen for 
free.

I will tell my story on exactly how I told stories, provided value to receive 
engagement from different people I meet and have met to now working 
with someone who affected me with his work (a show he produced on TV 
that I watched almost every school day) and now have him as a client/
mentor to which we are promoting his short film.

DRAWING ROOM 2
Nine Messages You Need to Know Before Publishing Your Content
Justin Boggs
#CCN18Nine

There are nine messages that we got as kids that motivate how our 
generation makes decisions. Our generation lives off of purpose and be-
longing. But in order to create belonging, we must build connection first.

As marketers and content creators, the dilemma strikes when we don’t 
know what motivates our audience in the first place.

This is not a talk about how to become a therapist to everyone in your 
audience. This is a talk on how to clearly identify what you are trying to 
communicate to you audience. As creators, when we are writing, record-
ing, speaking, you name it, we are often trying to say too many things or 
don’t know exactly what we are trying to say. This list will help identify in 
an explicitly clear way, what you are trying to say and to whom.



Continue the #CCN18 Conversation!
Craft Content Nashville is more than just an event ... it’s a community! We encourage you to stay connected and involved with 
each other throughout the year. Not sure how? Here are some ideas:

Stay for the After Party

Meet in Studio A at 5 p.m. for a chance to unwind with fellow attendees.

Join the CCN Slack Channel

Yes, we’re on Slack! Visit craftcontentnashville.org for a link to sign up for our Slack channel. Stay connected with your CCN 
community from wherever you are.

Attend a Craft Content Nashville Happy Hour

Each month, we gather for a couple of hours to catch up and network over beverages and appetizers. Watch your email and our 
Craft Content Nashville social channels for information about our May Happy Hour on Monday, May 21.

STUDIO B
Hang Up and Listen
Carla Swank Fox

After spending the entire day thinking about the idea of voice, what are our takeaways? What are our next steps? Let’s chat about our day and keep the 
conversation going during this wrap-up session … and then celebrate at the after party!  

4:45 PM
Wrap-Up Session

mojomediapros.com

Contribute to #CCNVoices

Voice is a complex topic ... and not something that we can 
contain to just one day (or one week!). We want to hear what 
voice means to you ... or something you took away from your 
experiences this week ... or any other association your mind 
conjures when thinking about “voice.” We invite you to share 
in any format that fits your personality and style (blog post, 
podcast, social post, video ... anything!) through our #CCN-
Voices campaign, which will continue throughout the rest of 
the year. 

Visit craftcontentnashville.org/ccn18 and look for the  
#CCNVoices link to fill out our Story Submission form. Once we 
receive your submission, we’ll tag you on your social accounts 
and use the hashtag #CCNVoices to aggregate all of the con-
tent we receive.


