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Speak Up! Yes, You! (And Me, Too.)
Carla Swank Fox

Who, me?

Oh, if I had a nickel for every time that thought went 
through my head. 

You want me to weigh in on this? Say something even 
though it makes me uncomfortable? What do I have to 
add to the dialogue?

Gulp.

If you’re like me, you’ve been there. And let’s be hon-
est with ourselves … imposter syndrome is very real. 
It’s held me back from blogging, because I don’t know 
whether I have anything new to add to the conversa-
tion. It’s held me back from applying for speaking op-
portunities, because how would what I say be any dif-
ferent from what someone else has already said?

Even now as I sit here and write this, I’m going 
through the same feeling. What do I have to say?

And that’s exactly why we came up with this theme for 
2018.

This past summer was a life-chang-
ing one for me. I spent a week in 
Little Rock in July (yes, it was hot) at 
a work conference where we spent 
the entire week talking about how we 
can work together to combat system-
ic racism in our communities. They 
were tough and exhausting conver-
sations, but conversations that were 
welcomed and much needed.

Shortly thereafter, Chuck Bryant and 
I had the opportunity to attend the 
Tech Inclusion event held at Bel-
mont University, where more tough 
conversations were had. We heard 
from folks ranging from community 
organizers to council members and 
corporate leaders, all encouraging us 
to start taking action to create a more 
inclusive environment for technolo-
gy here in Nashville. They were more 
tough conversations, which were 
again welcomed and much needed. 

And common themes between the 
two events began to reveal themselves.

What voices are we hearing? What 
voices are we not inviting to the con-
versation? What voices do we need 
to hear more (or less) of?

The evening of the Tech Inclusion 
event, we were scheduled to have a 

prologue
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Craft Content Design Team meeting. 
This is the team that works year-
round to help make Craft Content 
Nashville and Nashville Content 
Week happen. On our agenda for 
that evening was to start brainstorm-
ing around a theme for our 2018 
events.

And so as we sat outside on a patio 
on a gorgeous evening enjoying hap-
py hour, brainstorming begin as we 
threw words against the wall to see 
what would stick.

But my head was still spinning from 
the conversations earlier in the day 
and so my offerings were even more 
benign than usual. I began to get 
frustrated with myself. What new 
energy do I have to offer into this? 
And the imposter syndrome began 
to creep back in.

And then Chris, one of the members 
of the Design Team who tolerated 
me as I lobbed a bunch of softballs 
into the conversation, paused and 
then said something while I was 
teetering on the verge of wallowing 
in my own self pity.

“What about voice?”

And suddenly, everything changed.

###

It doesn’t matter what type of content 
we create, we all have to tap in to 
some sort of voice. Writers seek their 
perfect writing voices. Marketers are 
working to perfect their brand voic-
es. Podcasters and videographers use 
their voices literally. Photographers 
and designers and artists have to 
find a way to convey their voices (or 
the voices of their subjects) without 
using words.

Our voices are powerful. Togeth-
er, they’re strong enough to affect 

serious change. We’ve seen that very 
recently through the #MeToo move-
ment. (Which, interestingly enough, 
happened well after we had started 
working with the idea of “voice” as 
our theme. But it also confirmed that 
we were steering ourselves into a 
solid direction.)

Our voices are many. They’re diverse 
in experiences, media, and style. We 
each bring something unique to the 
table, which is part of what makes 
this Craft Content community so 
great.

And it’s why we’re going to spend 
this year focusing on all of those 
things.

###

Our theme for Nashville Content 
Week and Craft Content Nashville 
2018 is voice. We’re looking forward 
to spending a week discussing all of 
the different ways we use voice in our 
work and play as well as to better our 
city, state, nation, and world.

This e-book contains essays con-
tributed from a cross-section of our 

Craft Content Nashville community 
as each ponders the idea of voice in 
their respective contexts. As we con-
tinue to explore this theme of voice 
over the next year together, we hope 
you can use these texts as a launch-
ing point for discovering the role 
your voice can play. Maybe this is 
the year you sign up to speak at Craft 
Content. Or use your content cre-
ation (in whatever form you choose) 
to help amplify voices that aren’t 
being heard. Or work to improve and 
strengthen your brand voice across 
your various content channels. Or 
start that podcast that you keep put-
ting off. Or … maybe something else 
entirely. Our hope is that this e-book 
inspires you to do greater things with 
your voices, whatever that may be.

Oh, and as for that imposter syn-
drome? Yes, I still have it. It’s not 
something that easily goes away. But 
I am promising that in 2018, I’m 
going to work on it and learn to use 
my voice even when it makes me 
uncomfortable. And if we all do this 
together, we can lean on each other, 
encouraging along the way.

So, speak up! Yes, you. And me, too.

“Our voices are many. They’re  
diverse in experiences, media, and 
style. We each bring something 
unique to the table.

Carla Swank Fox 
Co-Founder & Lead Organizer,  Craft Content Nashville 

Carla is an adjunct faculty member in the College 
of Media and Entertainment at MTSU and Com-
munications Director for The Fellowship of United 
Methodists in Music and Worship Arts.
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Let Your Voice Be Heard
Vannesia Darby

01

While listening to an interview between one of the most powerful voices in the 
world, Michelle Obama and world-renowned poet, Elizabeth Alexander, I heard the 
following statement:

“It takes practice to have a voice…when you have a voice, you can’t just use it any 
kind of way.” 

I immediately grabbed my  
iPhone to type up the phrase as 
the words ricocheted in my brain. 
The simple, yet pointed statement 
from the former First Lady of the 
United States spoke volumes to 
me as a Millennial spearheading 
her own digital marketing agency. 

In my own career, I’ve had the 
privilege of being the digital voice 
behind several major brands and 
platforms – both large and small. 
I’ve launched campaigns for 
Grammy Award winning artists, 
exponentially grown social media 
followings by the thousands, and 
have trained people in the art of 
social media. 

I’ve tweeted, posted, recorded, 
pre-scheduled, edited, written, 

and even paid for others to get 
their voice out to the masses. 
(When you look at that way, it 
sounds kind of crazy – but hey, 
that’s digital marketing!)

For me, having a voice is synony-
mous with having a privilege. 

How we choose to use our plat-
forms, no matter the size, can 
carry an extreme amount of 
power.
 
In a world where we can create 
our own content, build an organic 
(or not so organic) audience, and 
post our thoughts at the touch 
of a button, I’ve learned to not 
approach any platform lightly.  

Does this mean that all my deli-

cious slow cooker foodie pictures 
stay embedded in the archives? 
Au contraire, my friend (that’s 
actually some of my most highly 
engaged content – not to brag or 
anything ). 

It simply means that now, more 
than ever, we all have an oppor-
tunity to be seen, heard and share 
our ideas at a rate and intensity 
like never before. Information is 
literally at our fingertips. We can 
sign petitions, switch careers, and 
even order our favorite food with-
out ever rolling out of bed. 

Hashtags allow us to join in 
conversations that we otherwise 
might have been excluded from. 
Our six degrees of separation can 
be whittled down to one deep 
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Vannesia Darby
Featured Speaker, Craft Content Nashville 2018

Vannesia is a digital marketing consultant who has 
launched successful online campaigns for Sony 
Music, Universal Music Group, the YMCA and 
more. A public speaker and writer, she helps oth-
ers pursue their passions while creating a vibrant 
culture of success as owner of the boutique digital 
marketing agency, MOXIE Nashville™. She holds a 
Master’s Degree in Management / Organizational 
Leadership from Middle Tennessee State Univer-
sity and a Bachelors Degree in Business Manage-
ment from Bradley University.

link. 

Once untouchable brands now 
scramble at the opportunity to 
connect with influencers who 
have built platforms of millions 
simply because the authenticity of 
their voice spoke volumes above 
their own company’s strategies. 

What a time to be alive. 

Now, I would be remiss if I did 
not address those who attempt 
to dampen our voices in an effort 
to silence the culture, opinions 
and shared experiences of others. 
Affectionately known as “trolls,” 
these people will always be here. 
In the words of Albert Einstein, 
one of the most astute voices in 
history, “Great spirits have always 
encountered violent opposition 
from mediocre minds.”

As you read through this e-book, 
I charge you to take a note from 
the former First Lady’s voice and 
begin practicing your own narra-
tive. 

How will what you say, post, and 
do impact positive change? 

How will your interactions with 
others amplify the voices of those 
unheard?

Our voices have a platform, but 
we must use it wisely and respon-
sibly. 

When the time is right, make sure 
you’re ready. 

The world needs your sound.
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Don’t Ignore Your Inner Voice
Dave Delaney

02

It’s an amazing thing, your voice. 

You open your mouth, say a few words, and you hear your vocal chords do their 
work. Those lucky enough to be present get to hear what you utter. Sometimes you 
share wisdom, sometimes a bad joke (maybe a good one). The voice you share with 
the world is a gift. It’s your inner voice where the magic happens, but you need to be 
quiet to hear it and to reflect on what’s been said.

It’s during the silence when you 
can best hear your inner-voice. 
Silence is an anagram for “listen”. 
It’s right there in front of you, 
albeit the letters are mixed up. 

The truth is you need to learn to 
listen to yourself, but you often 
ignore the voice. You let fear or 
complacency rule instead and 
they are the wrong voices. If you 
take a few minutes to reflect on 
your life, you can discover your 
true self from what your inner 
voice tells you. I know this be-
cause I’ve experienced it myself.

When I was a kid, I wanted to 
grow up to be a comedian, but 
I didn’t have the understanding 

of how to launch that career. I 
would crank call people (it was 
before call display) and record the 
calls on cassette tapes. I had the 
coolest, suction-cup phone tap 
from RadioShack, but I digress. 
I’d make tapes of funny songs or 
sketches with my friends. 

I wish I had listened to my inner 
voice that was pushing me to-
wards comedy. It was many years 
later when I studied and began 
to perform improv comedy. It 
has since taken me until my 40s 
to realize how I can take what I 
have learned from studying and 
performing improv comedy, and 
apply these skills to the work I 
most want to do.  

Judd Apatow was so obsessed 
with comedy as a kid, he reached 
out to comedians to interview 
them for his school radio station. 
The station didn’t broadcast be-
yond the walls of the school, but 
the comedians didn’t know any 
better. They heard the call letters 
and assumed it was a “real” radio 
station. When Apatow showed up 
for the interview with his cassette 
recorder in hand, he surprised 
each person. Nobody expected a 
fifteen-year-old kid would show 
up. 

Apatow not only listened to 
his inner voice, he listened and 
learned from the voices of the 
amazing talent he got to speak 
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with. He interviewed legends like 
Albert Brooks, Jay Leno and Jerry 
Seinfeld, and the list goes on and 
on. Do a search for Apatow on 
IMDB.com and be prepared to be 
blown away by his achievements. 
Apatow is a success today because 
he listened to his inner voice.

My mum was an actor in London, 
before visiting Canada during 
the summer of 1967. She met 
my dad, they were married, she 
became a Canadian citizen, had 
my brother and me, and became 
a stay-at-home-mom and per-
sonal assistant. It took her until 
after she retired to listen to her 
inner voice. She auditioned and 
was cast in an acting company for 
seniors. At eighty-one years old 
she continues to perform today. I 
believe she has never been happi-
er because she tapped back into 
what she most loved in her youth.

On the morning of each of my 
children’s birthdays, I briefly 
interview them with one simple 
question as they awaken. I record 
their answers, so they can listen 
back to their own voices as they 
get older. 

The question: What do you want 
to be when you grow up? 

I firmly believe there are direct 
correlations between what you 
want to be when you grow up and 
what you become. Those who tap 
(back) into their earliest interests 
become happiest at their work. 
No wonder we often hear about 
successful people doing what they 
love for a living.

What about you? 

What has your inner voice been saying all these years? Have 
you ignored it or welcomed it? 

Try this for yourself. 

• Get offline. Airplane mode. Power your computer off.  
 Walk away!
• Grab a notepad and a pen with a coffee (or something  
 stronger). 
• Jot down the career(s) you wanted when you were a kid.  
 What did you want to be when you grew up?
• Write down your favorite jobs to date. Consider what they  
 have in common. 
• Now ask yourself: What do I want to be when I grow up?
 

In his book, “Sick in the Head”, Apatow has powerful advice. He writes, 
“Hearing what’s in your mind truly makes people feel less alone and gives 
them hope for things that they want to do and get through things that are 
difficult.” He adds, “I feel like, as creative people, we’re all on this journey 
to get comfortable with who we are, to understand who we are, to find a 
way for our art to express that.”

What’s your inner voice telling you?

Dave Delaney
Featured Speaker, Craft Content Nashville 2015-18
Co-Founder, PodCamp Nashville

Dave is a keynote speaker, author, and founder 
of NetworkingForNicePeople.com. He has ap-
peared in USA Today, Entrepreneur, Inc, Fortune, 
Billboard, and the BBC. His acclaimed book, New 
Business Networking, explores online and offline 
tools, tips and techniques to grow and nurture 
your professional network for your business and 
career. Learn more about Dave at DaveDelaney.
me.
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To Thine Own Voice Be True
Tabitha Tune

03

Maybe it’s because I do it for a living, maybe it’s because my phone is constantly on 
and I check and recheck my social media feeds but I can say quite confidently that 
the voices in my head speak in 140 280 characters. 

Since I jumped on the Twitter 
bandwagon in 2007 I have loved 
social media so much I incorpo-
rated it into my job as a marketer 
and over the past five years it has 
become the sole service I provide. 

Social media is, in spite of a 
certain demographic of tiki torch 
wielding folk and their leader, 
something I enjoy and love. It’s a 
platform from which we all are 
given a voice and where “voice” is 
both a noun and a verb. 

Through our individual voices 
we find others who complement 
us; people from far far away or, 
sometimes, down the street who 
think the same way we do and 
love the same things we love. 
They’re the people who click on 
the heart icon on our tweets, that 
give us thumbs ups on Facebook 
and who double tap our pictures 
on Instagram. 

My favorite social media plat-
form is still Twitter. Yes, I enjoy 
Instagram, I love posting pictures 
and video and, likewise, seeing 
the pretty things other share. But 
there’s something so stark and vul-
nerable about Twitter, still, where 
because we’re limited in characters 
we are more deliberate yet impul-
sive with what we say on there. 

Unlike Instagram where posts are, 
as the kids like to say, curated or 
Facebook where it’s basically a 

blog for people who don’t know 
or can’t be bothered to start a 
blog to rant, Twitter still requires 
a bit more savvy in that you have 
to be succinct not only in topical 
points, but also be able to por-
tray your voice to where it truly 
sounds like you through text first 
and foremost. 

Gifs, video and images are the 
backup singers to the lead vocal-
ist caption and to do it well takes 
thinking.

“Social media is ... a platform from 
which we all are given a voice and 
where ‘voice’ is both a noun and a 
verb.
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When presented with this topic 
of “voice” I honestly didn’t know 
where I could take this short 
essay. Frankly, five/six paragraphs 
in, I’m still not sure what my 
point is! 

I guess it’s this: I was able to con-
nect to this wonderful Craft Con-
tent Nashville community and the 
people who run it through being 
active on social media – somehow 
our voices mutually resonated.

I’ve always been an open book on 
Twitter and what you read is what 
you get, which you’ll see if you in-
teract with me in real life. I don’t 

believe in pretending to be what 
I’m not on there and even if my 
Instagram posts are heavily edited 
and my captions don’t always bare 
my soul or what’s truly happen-
ing in my life, you wouldn’t catch 
me saying things I wouldn’t ever 

personally say. 

I may not have a ton of followers, 
but the ones I do have I think I’ve 
got a good connection with so if 
that’s what being true to my voice 
gets me then I’m perfectly content. 

Tabitha Tune
Featured Speaker, Craft Content Nashville 2015

Tabitha is a social media marketing consultant 
specializing in the hospitality industry. If she’s 
not busy helping chefs and other creatives find 
their voices online, she’s probably watching Bob’s 
Burgers.
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Instrumental Voice
Aaron Johnson

04

“Words mean more than what is sat down on paper. It takes the 
human voice to infuse them with deeper meaning.

- Maya Angelou

Music is always a journey. Imag-
ine a child having fun decorating 
and color coding a piano with 
tape and stickers. With his little 
fingers, crayons and markers, 
he colors the middle C red, the 
D blue, the E green ... and keeps 
going until the color palette is 
completely exhausted. 
 
Now, with the same crayons and 
markers on a blank canvas with 
lines, he begins to draw in circles, 
one after the other on a horizon-
tal line. Red, blue, green, orange, 
red, red, blue, blue, yellow. Then, 
he starts on the next line, and the 
next until his paper is a mosaic 
bursting of colored circles that 
correspond to piano notes, a 
masterful composition ready to 
be played and discovered. 
 
With no set tempo, meter, or 
rhythm, now imagine the young 

boy touching the color-coded pi-
ano keys in the order they appear 
on the sheet of paper dot-by-dot, 
line-by-line. Music begins to 
erupt from the piano with some 
notes flowing together well, other 
notes sounding a little odd in the 
sequence. 
 
When the last piano note is 
played that corresponds with the 
last circle on the sheet of paper, 
the boy laughs and thinks about 
how to do it all over again. 
 
That little guy was me and as a 
kid, I loved putting things down 
on paper not knowing how it 
was going to be expressed until I 
played it on the piano. 
 
Let’s go deeper…
 
People are narratives waiting to 
be voiced, just like notes on a 

sheet of paper. As an adult, things 
fundamentally haven’t changed. 
I now see people as different 
colored circles on a canvas, each 
person having their own unique 
narrative, color, background, 
experience, and history. Each 
person is a note waiting to be 
played and heard in a masterful 
composition. 
 
As a leader in Nashville who 
interfaces with people from all 
walks of life serving in different 
sectors of the city, I have to make 
sure I am not just playing my 
song. The different platforms we 
have as leaders should be used 
to weave together the collective 
narratives of diversity to make a 
masterful composition the city 
has never heard. Our voices then 
become instruments of change as 
we speak up for those who would 
normally be overlooked. 
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The true test of a leader lies in 
their ability to bring together peo-
ple from all walks of life and help 
bring deeper meaning to their life 
by giving them a voice. A person 
without a voice is a note without 
an instrument to play it, expres-
sionless. 
 
Nashville is known as Music City, 
and I would imagine there are 
stories all throughout this city just 
waiting to be played and heard. 
I have chosen to use my voice as 
an instrument to spearhead work 
between the black community 
and cops in the midst of a nation-
al crisis, and my mind is being 
blown by the stories I am hearing 
and sharing. 
 
Are you using your platform to 
play their narratives, or do you 
just want to hear your own? 
 
Use your voice both as an instru-
ment and then in an instrumental 
way to add value to the lives of 
the people in this city and we will 
never be the same.

Aaron Yusef Johnson
Craft Content Nashville Community

Aaron deeply loves people and serves them 
through racial reconciliation, entrepreneurism, 
and artistic expression. With the mind of a Chi-
cago city boy in the heart of the South, Aaron 
lives out his passions through THE ROC GROUP 
which consults and educates small business lead-
ers and entrepreneurs, and Intersync, a growing 
movement of reconciliation between the black 
community and the police. He is also a pastor, 
serving people all throughout the Nashville area.

12  //  voices

http://www.marriedtoresults.com
http://www,intersyncmovement.org


That Horrific Nightmare  
Where You Have No Voice
Pamela Wilson
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Have you had that dream before?

In it, a terrible disaster is about to happen. You need to alert your family! Your 
friends! Your community! So you summon up the courage, stand tall, and open your 
mouth to speak. And nothing comes out.

Try as you may, no matter how 
hard you force air across your 
vocal cords, no sound emerges.

That nightmare is real. But it plays 
out differently when we’re awake. 
And here’s what you can do about 
it.

Why no one hears you when 
you speak

Over the past ten years, everyone 
— everyone — has jumped on the 
content bandwagon. We have blog 
posts, podcasts, and video com-
ing out the wazoo. The pendulum 
has swung so dramatically toward 
content glut that there’s a steady 
drumbeat of articles published 

every week about “content shock,” 
“content overwhelm,” and “content 
fatigue.”

And yet, I still wrote a book about 
content marketing. And I still 
teach content marketing! Why?
Because as long as people search 
for answers on the internet, con-
tent will work. 

Content gives voice to your ideas, 
your products, and your services 
like no other marketing effort can. 
But if your content doesn’t have 
a clear, authoritative voice, your 
content publishing experience will 
feel like that nightmare scenario at 
the top of this article. You’ll open 
your mouth to speak, but no one 

will hear what you’re saying. They 
won’t connect with your words 
and your message will fall flat.

What’s the solution? 

I have three tips to share that will 
help you find an authentic, au-
thoritative, and natural voice that 
will make your content rise above 
the fray and become a trusted 
resource for the people you are 
trying to reach.

1. Know your ideal  
customer like you know your 
best friend

The first step to finding your voice 
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is to get inside the head of the 
person you want to speak to. To 
this, you might say, “But I want to 
reach everyone!” 

That’s a noble desire. And it 
might happen. But there’s a better 
chance you’ll appeal to a large 
crowd if you cultivate a voice 
that’s specific to the “perfect” cus-
tomer you’d like to reach.

Here’s the thing: when polish your 
message, smoothing out all the 
rough edges so you can appeal to 
the maximum number of people, 
the end result is that you smooth 
all the personality right out of 
it. Your message ends up bland, 
boring, and forgettable.

But when you take the time to 
really understand that “ideal” 
customer — the one who not only 
needs your product or service, but 
knows they need it and has the 
money to spend on your solution 
— you can speak directly to that 
person. You enter the conversa-
tion that’s already happening in 
their minds. 

And when you do, they’ll notice. 
They’ll say things like, “I feel like 
you created this for me!” “It’s like 
you’re inside my head!”

Do this from a place of compas-
sion and you’ll have an unfor-
gettable, friendly voice that your 
ideal customer will come to trust.

2. Imagine one person and 
think about how you’ll help 
them

When you’ve pinpointed that idea 
customer, write to them — and no 

one else.

Don’t pontificate. Don’t speak 
about your business in the 
third person. Don’t make grand 
gestures to the adoring crowd 
(they’re not watching, I promise).
Instead, write like that ideal cus-
tomer is sitting across from you 
and you’re sharing a cup of coffee. 
Make the conversation about 
them, not you. 

Address an individual and the 
crowds will gather.

3. Use your own natural voice 
to write a friendly letter 

If you find it challenging to uncov-
er your natural voice, write your 
marketing copy like it’s a letter.

Jumpstart the process by opening 
up a blank document and typing 
“Dear___,” at the top. (Insert a 
name for your ideal customer in 
the blank.)

Then write your marketing copy 
like it’s a chatty email or letter 
you’re writing to that person. 
Keep it casual and approachable, 
just like you would in an email to 
a friend. 

Writing your content or copy like 
you’re writing a letter is one of the 
easiest ways to tap into your nat-
ural voice if you’re feeling stuck. 
Just erase the “Dear ___,” line at 
the top when you’re done.

Your voice was never lost — 
you carry it with you  
wherever you go

The best news of all is that you 
don’t really need to “find” your 
voice. You already have it! For 
some reason, though, many of us 
adapt a formal, stiff, distant voice 
in our marketing copy.

Instead of getting overly formal, 
try these tips:

• Get to know your ideal  
 customer like you know your  
 best friend
• Imagine one person and think  
 about how you’ll help them
• Use your own natural voice to  
 write a friendly letter

Let’s make a vow to write content 
and marketing copy that puts a 
human face on our businesses. 
Use the tips here to find your 
voice and use it to connect with 
the people you most want to help.

Pamela Wilson
Keynote Speaker, Craft Content Nashville 2016

Pamela is an award-winning graphic designer, 
marketing consultant, and a keynote speaker. She’s 
the author of Master Content Marketing: A Simple 
Plan to Cure the Blank Page Blues and Attract a 
Profitable Audience. Her Big Brand System site, 
founded in 2010, focuses on helping small busi-
ness owners grow their profits with an unforgetta-
ble online presence.
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Why You Should Share  
Your Voice With the World
John Michael Morgan

06

You have a message the world needs.  Regardless of whether you use your voice 
through the written word, speaking, art, business, or some other form of  
communicating, you have something the world needs.

Consider this, no one in history 
has lived the life you’re living. 
There is not another person who 
has shared 100% of the experienc-
es you’ve been through. No one 
who’s perception and opinions 
matches yours. 

This is what makes the world 
special. Unless … you keep your 
voice to yourself. 

I spent most of my life keeping 
my voice to myself. Refusing to 
share my message with the world 
because of fear. What if they don’t 
like it? What if they don’t like me? 
What if I look stupid? 

Can you see the flaw in this fear-
based thinking? 

It’s all about me. And that’s the 
problem with keeping your voice 
to yourself. 

It’s selfish. 

The first time I ever stepped foot 
on a stage to speak in front of an 
audience, I wanted to silence my 
voice. Who cares what I have to 
say? That was the question racing 
through my mind. 

When I came off stage, I exhaled 
and felt relieved to have survived. 
And then a man more than twice 
my age walked up to me and 
hugged me. He told me it was 
exactly what he needed to hear 
that day. 

What if I had remained silent? 

Consider that someone needs to 
hear your message today. What 
you share might be the piece of 
inspiration or hope they need. 
Your message might give them 
the answer or solution to a chal-
lenge they’ve been facing. 

Your work can assist someone 
with a problem or help move a 
big idea forward.  You can be the 
facilitator of breakthroughs for 
others. 

But only if you use your voice. 

It doesn’t matter who loves your 
voice. What matters is those who 
benefit from it. Again, this isn’t 
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about you. It’s about what you can 
do for others. 

The tools that exist today make it 
easier than ever before to share 
your ideas and passions. There is 
no excuse other than you allowing 
fear to hold you back. 

You may feel you’re not good 
enough. Maybe you want to 
share your ideas with the world 
but don’t know how. Regardless 
of what is holding you back, one 
thing is for certain … no one ben-
efits when you don’t share your 
voice with the world. 

Keeping it hidden doesn’t serve 
anyone, including yourself. The 
world is full of bad ideas, horrible 
art, lazy employees, and negative 
attitudes. Which is exactly why 
you’re needed. You were given 
a voice for a reason. Use it and 
allow it to impact the world. 

“One thing is for certain ... no one 
benefits when you don’t share your 
voice with the world.

Someone out there needs to hear 
your message today. Don’t hide it. 
Don’t keep it to yourself.

You’re not called to be silent. 
You’re called to greatness. God 
gave you a voice for a reason. 
Help. Inspire. Encourage.

John Michael Morgan
Keynote Speaker, Craft Content Nashville 2015

John is the bestselling author of Brand Against The 
Machine, and speaks at conferences, colleges, and 
churches across the world. For over a decade, he 
has been coaching entrepreneurs and leaders on 
the subjects of personal development, leadership, 
and marketing/branding. He is also the founder of  
The Achievers Alliance, a unique coaching pro-
gram for entrepreneurs and leaders.
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